(1 )/:ﬂ rL'T

SO Camb 39 1gio W gi (Sl w39 T ab (& 3,5) eat=l

.S e
VErE Joans Jlu g3 Jloas st by
o| vl
S5
IS RIS R sl
Content Creation in
Ecotourism
a”A L;‘b‘.) ’YW\&YQ”A@I)‘O.OJJD)W &.AS)M uLo&-) )S.) uW)Ao/u»)M
T N rmarefat@semnan.ac.ir S s 35 Guw
http://rmarefat.profile.semnan.ac.ir Semkis93@gmail.com

@35 o 05> 13 Iy 25 () 5 W 0ged 9 Sl )il pae )3 Isme 355 b gLl 1) Slial

355305 P9 1l 3y50 (B jge] LIS

r”)’uu’ Ol’d’"‘ r”)’uL" Ob‘x"l ()*59§))“"""‘“° u’l-’-“’))l u-w)yo] 9 u“"% d‘.mc;&,llxé L;’L.w))‘ 0976
g Djgeo b | T 2 by L;_yuéb‘b 9 potue ol bludil g olas Jold) oy £ 705 s
V¥ )l u?‘))-w-’ ..\.«ul; w.w)) odlol dMJ.> 9 Ls““’% d‘.m Coy yd (84> J)L“m 5 w%

1> ok pyhe L ol | lgine S i) 5 Ay bS5 paike <)
2lad Sypar (S| Sley eMbl g adg e diley )3 (5 pgal cuslio

55 oo oy | (il b U3 Sialon LobsS (5,5 slsiee Sy

55 <l ST (5ol J33 ) oS3 S slgioes 115 o 5 55 o NTAF o o yns

1. Sangpikul, A.,,2010, Marketing Ecotourism Through the Internet: A Case of
Ecotourism Business in Thailand, International Journal of Hospitality & Tourism
Administration,, Volume 11, 2010 - Issue 2, Pages 107-137

2. Massi, M. and De Nisco, A. (2018), "The Internet-Based Marketing of
Ecotourism: Are Ecotourists Really Getting What They Want?" Camilleri, M.A.
(Ed.) Tourism Planning and Destination Marketing, Emerald Publishing Limited,
pp. 161-182. https://doi.org/10.1108/978-1-78756-291-220181008.

3. Indu Bindu, 2018, Role of Social Media in Ecotourism Development,
International Journal of Research in Social Sciences, Vol. 8 Issue 5(1), May
2018,

4. Holly M. Donohoe and Roger D. Needham, 2008, Internet-based Ecotourism
Marketing: Evaluating Canadian Sensitivity to Ecotourism Tenets, Journal of
Ecotourism August 2008, doi: 10.2167/joe185.0.

5. Henrique Ribeiro and Suzanne Fonseca Amaro, 2014, Travel content creation
the influence of travelers" innovativeness, involvement and use of social media,
Journal of Hospitality and Tourism Technology,
http://dx.doi.org/10.1108/JHTT-06-2014-0020.

6. UNWTO(2014); Handbook on E-marketing for Tourism Destinations - Fully
revised and extended version 3.0

7. Clayton, lan R (2018); Digital Media Marketing Hotels: Driving Traffic to Your
Sales Funnel (Marketing Hotels & Tourism Online) Paperback Independently
published Christou,

8. Evangelos & Sigala, Marianna (2016); Social Media in Travel, Tourism and
Hospitality: Theory, Practice and Cases; Routledge.

uu).);\é-lpﬂé.glip



http://rmarefat.profile.semnan.ac.ir/
mailto:rmarefat@semnan.ac.ir
mailto:Semkis93@gmail.com
http://dx.doi.org/10.1108/JHTT-06-2014-0020

9. Deviant, Jonny B (2016); Content Marketing Strategy Guide: Your Formula for
Achieving Success Across Social Media, PR and SEO Kindle Edition; Jon M.
Buchan Jefferson, Sonja & Tanton, Sharon () Valuable Content Marketing: How
to Make Quality Content the Key to Your Business Success, kogan page.

10. Bly, Robert W. (2020); The Content Marketing Handbook: How to Double the
Results of Your Marketing Campaigns Paperback; Entrepreneur Press.

11. Didner, Pam (2014); Global Content Marketing: How to Create Great Content,
Reach More Customers, and Build a Worldwide Marketing Strategy that Works
Paperback; McGraw-Hill Education.

12. Tuten, Tracy & Solomon, Michael R. (2018) Social Media Marketing 3rd
Edition; SAGE Publications Ltd.

JIS5! ) 5 s, 4 (5550l o s (511 o

o celw
Olowndgs Cowme IV T o)LofS
39!
w9 byl opn oy Allas Cgmyly ()3 (Syre )
U.clapl L;Lba d&.w; 9 JL.O!J.) L;gli)ljlg pas yd |9:>m _\Jy Y 9 LA Y
thgga)w)blyanolfw_\*lybh‘;)odu)155;‘~w5w9§‘ £
s 3L 0 y50 OleMbl glare dy awyiwd 5L slold alelsy g 05,51 0
lgoxe AJg5 53 powye 9 g 23,509, 1
s Jloed slgize W)y mlio g Blual qaunlio iy )l \
sy 8 g by 3 jhe Glgime Mg )l polie y (5 A
Loyl lgee g sl LS 3590 (5350005 Jgol g ke B
lgieo A Codbgo oALS e Jole | Ve
lgoee 155 sgine uSllo 5 (o> A
(B S 053L slaialy (S8 S gt ¢ olain] Cuny « S Mg o) youw diy (lgions A5 (58 g b 0guds VY
(- 9 Silome cusbly
Sl ‘|9I><.a )L>Lu lJJ)J) s|9:7<.a C«ﬁ)s d)).!v ‘&a.d?u sd)sé ul99.‘o) éu)ﬁ):.i” L§|9:.’>bo ..\Jy' J>|)A ‘Y'
(lge 35 sl o] dgizno 2ol 5 (6,5550 dgizmn 5031 dgizes
yaw olblye sladaie oo adls b dib 5 ololis 5 5 o céla, A3
o slgze cljllanl 5 Glaal Gaw glgoe Clluy g 5lul puin) yaw (glaiore Wl o5l dnwg Vo
2 @) BB Sloss 0,085 i slsime bl 5 (5)bl dxole e ldl e (gl 5 Conlo
0 .—\».]9: d‘y}cp (_?’L“’) &)&b‘ 9&10”909»» s).ﬂ.w).o.w.a Lf’l""q‘)’) Uuu& 5@34»».0);.\.«4.0.0
WSl culio g la)gise (Sl Sl wluy 5 b 4l p gz mjs laylil 5 b oged
olid (ST gan) ¢ Juos! dloiaSsl Ly (63,8 (sl 4l g layl3al o5 o Sy o cloin! sl
b Mg lgme (9,8 9 )ik 3 3985 gla SIS (o g 5ibre Cudly
(o Cod Sz g l)l3]) 005 255 (slgies Sl ol (ire g oS L5 5 225k | 9T




